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The Evolving Influence Model
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Obama – Yes We Can
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Top 10 Social Networking Sites
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Site U.S. Members 1 Year Change

MySpace 60.6  Million 7 %

Facebook 26.0  Million 83 %

Classmates Online 14.3  Million 20 %

LinkedIn 7.7  Million 146 %

Windows Live Spaces 7.6  Million - 6 %

Reunion.com 7.2  Million 82 %

AOL Hometown 6.5  Million - 11 %

Flixster 4.8  Million 70 %

Club Penguin 4.4  Million 39 %

Imeem 3.1  Million 102 %

Source:  Nielsen Online, (U.S. Home, Work)  

May 2007 – May 2008
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Video
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FriendFeed
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Pageflakes
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Citizen Journalism: Credibility + Authenticity
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SMPR – ford.digitalsnippets.com
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Web 2.0.1
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Television Evolution
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RealityFictional

The LOST “Experience”

“Rachel Blake”

YouTube

Fan sites

Mobisodes



The New Tools of the Trade
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Circle of Influence
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